The Rebound Effect
The "rebound effect" is the environmenally negative second order effects which can sometimes arise from eco-efficient service inputs to customers. Three levels of rebound effect can be distinguished:
· Direct Effects - where introduction of a new service creates additional demand for a closely related product or activity, e.g. energy management services reduce the cost of energy to customers who respond by having higher standards of warmth and therefore, increased energy consumption
· Indirect Effects - where introduction of a new service creates additional demand for linked products or activities, e.g. scheduling services that reduce the cost of logistics and thereby stimulare demand for more transport of goods
· Platform Effects - where new services influence the general factors determining the level and patterns of production and consumption, e.g. e-learning services create better educated and richer individuals who consume and travel more than previously 

Cases demonstrate at least four ways in which services can create direct or indirect rebound effects:
· The effects on demand when the cost of supply of physical inputs falls 

· The geographic extention of economic and social activity 

· The effects on demand from time savings 

· Changed behaviour arising from changes in contractual or property relationships. 
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